
 

THE COOPER COMPANIES REPORTS THIRD QUARTER RESULTS 

● Revenue Grows 17 Percent—Contact Lens Performance Well Ahead of Market Growth 
● Net Income from Ongoing Operations Up 26 Percent
● Earnings Per Share Grows 22 Percent
● Estimated Fourth Quarter Revenue Up 17 Percent to 21 Percent with EPS 61 Cents to 63 Cents
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LAKE FOREST, Calif., August 30, 2000 — The Cooper Companies, Inc. (NYSE: COO) today reported results for its third fiscal 
quarter ended July 31, 2000:

● Revenue $51 million, 17 percent above third quarter 1999; up 19 percent at constant currency rates.

● EPS from ongoing operations 56 cents versus 46 cents, up 22 percent; trailing twelve months $1.90.

● Reported earnings per share 59 cents versus 46 cents in third quarter 1999. About 8 cents per share resulted from a 
favorable settlement of an income tax dispute; one-time charges, principally the settlement of a dispute with a German 
distributor, reduced EPS by about 5 cents.

● Cash flow (pretax income from continuing operations plus depreciation and amortization) per share 92 cents, up 14 
percent from 81 cents in third quarter 1999; trailing twelve-months $3.34. 

Commenting on these results, A. Thomas Bender, chief executive officer said, “At CooperVision (CVI), third quarter sales of our 
contact lens products in the U.S. grew 15 percent, and are up 20 percent year to date in a market that grew 2 percent versus 
the first six months of 1999. CVI’s toric lenses, used to correct astigmatism, grew 17 percent in the U.S., sharply ahead of the 6 
percent growth reported for the U.S. toric lens market. CVI’s worldwide core contact lens business—all revenue except our 
lower margin OEM sales to other contact lens manufacturers—grew 15 percent in constant currency.

“These results underscore CVI’s position as a leading specialty contact lens company that is well differentiated from our larger 
competitors, whose product lines are dominated by mature and declining commodity contact lens products. During the last four 
years, the contact lens market has undergone two major transitions. First, patients have moved to disposable modalities from 
annually replaced products. Second, value added specialty lenses such as toric and cosmetic lenses, are growing at the 
expense of commodity disposable spherical products. CVI has been a leader in these transitions.” 

Bender added that at CooperSurgical (CSI), the Company’s women’s healthcare medical device business, revenue increased 
56 percent in the third quarter primarily because of the acquisitions earlier in the year of products from BEI Medical Systems, 
Inc. and Leisegang Medical, Inc. Operating income grew 20 percent with an operating margin of 15 percent, excluding the 
effect of a $150 thousand one-time charge.

“We expect,”  said Bender, “that CSI’s operating margin will approach 20 percent by year-end, when we have fully integrated the 
Leisegang business.” 

“CVI’s third quarter core revenue growth, 15 percent at constant currency rates, was in line with our expectations,”  said Bender, 
“and I continue to expect fiscal 2000 full-year core revenue growth in the 15 to 20 percent range. Our estimates indicate that 
this is about three times the growth of the worldwide contact lens market through the first six months of the calendar year, 
continuing a performance that CVI has delivered consistently since 1997.

“In North America, which represents about three-quarters of our business, I expect about 20 percent growth. Outside North 
America, growth should continue to accelerate as we introduce new toric, spherical, aspheric and cosmetic products and as 
year over year weakness in the pound sterling and the euro levels off. While the weakness in the pound sterling and the euro 
has negatively impacted our contact lens revenue, operating income has been virtually unaffected due to the large amount of 



manufacturing we conduct in the U.K.” 

The largest segment of CVI’s U.S. business, disposable and planned replacement brands of toric contact lenses, grew 32 
percent over last year’s third quarter, ahead of the market’s 26 percent growth in the second calendar quarter. 

Preference Toric, CVI’s premium toric brand, Frequency 55 Toric, and Encore Toric, its two-week disposable cast molded toric 
lens, showed strong results during the quarter. CVI holds 34 percent of the U.S. disposable and planned replacement toric 
market—the fastest growing segment of the U. S. contact lens market—and 30 percent of the total U.S. toric market. “This 
quarter we extended our position as the world’s leading manufacturer of toric lenses as we gained nearly 3 share points in the 
U.S., and our European toric revenue nearly quadrupled,”  said Bender. 

CVI’s spherical disposable and planned replacement products in the U.S., especially Frequency 55 Sphere and Frequency 
Aspheric, also performed well in the current quarter, with sales up 26 percent versus a 2 percent decline in the disposable and 
planned replacement spherical market segment. During the fiscal quarter, CVI’s revenue for disposable and planned 
replacement spheres and torics together grew 30 percent in the U.S. while the total disposable and planned replacement 
market grew 2 percent in the second calendar quarter. CVI’s disposable and planned replacement spheres and torics now 
account for more than three-quarters of its U.S. business.

International revenue—sales in countries outside the United States plus exports from the U.S.— grew 9 percent during the 
quarter, 15 percent when adjusted for currency fluctuations. “Although we experienced slower sales growth in our markets 
outside of North America again this quarter,”  Bender said, ”we did see some improvement on the Continent and in the U.K., and 
I expect growth overseas to accelerate going forward. XCEL Toric and our new value added aspheric and cosmetic lens 
products have now been introduced in most major European markets, and I expect that they will drive improved revenue.”  
During the quarter, about 4 cents per share was charged against earnings to settle a dispute with a German distributor.

In Japan, CVI’s partner, Rohto Pharmaceuticals, Inc., continued to roll out CVI’s conventional spherical and toric lenses under 
the Rohto i.Q trade name. Rohto has submitted to Japanese regulatory authorities a lens material designed for quarterly 
replacement (equivalent to CVI’s Preference product line in the U.S.) and anticipates late 2000 introduction of this product. 
Clinical trials continue in Japan on the two-week Frequency material. Rohto expects to launch Frequency spheres, torics and 
aspheric lenses early in 2002 contributing to CVI’s operating income beginning late in 2001. 

CVI’s gross margin improved to 69 percent in the third quarter of 2000 from 67 percent in the comparable 1999 quarter and 
from 68 percent in the second quarter of 2000. “I expect,”  said Bender, “that gross margins going forward will be in the 70% 
range due to the continuing sales mix shift to our branded toric lenses and ongoing manufacturing efficiencies, particularly at 
our U.K. manufacturing facility.” 

New Products

Frequency Aspheric, introduced in the U.S. during the first quarter, continues to exceed expectations. The optical properties of 
this lens improve visual acuity in low light situations and correct low amounts of astigmatism where toric lenses are not 
indicated. “We believe,”  said Bender, “that many practitioners and optical chains will continue to trade up from commodity 
disposable spheres to value added products such as Frequency Aspheric. I am also pleased with the initial acceptance of 
Encore Toric, the cast molded product we launched in the second quarter that competes in the two-week disposable market.” 

In May, CVI introduced Frequency Colors, a new line of disposable cosmetic lenses, into major European markets. The North 
American launch is scheduled for this fall. Cosmetic lenses, opaque lenses and color enhancing lenses change the 
appearance of the eye’s natural color. Patients who need vision correction wear these lenses, as do those with normal vision 
who want to look fashionable. The cosmetic contact lens market, about $300 million worldwide, is the second fastest growing 
sector of the specialty lens market behind toric lenses.

CVI continues clinical trials on a high performance monthly planned replacement bifocal lens. “Any bifocal product we 
introduce,”  Bender noted, ”must first hurdle our stringent performance requirements. We must see a high level of success well 
beyond the early wearing period.”   

CooperSurgical

Revenue at CSI, Cooper’s women’s healthcare medical device business, grew 56 percent over the comparable quarter in 1999 
due primarily to the recent acquisitions of products from BEI Medical Systems, Inc. and Leisegang Medical, Inc. Both the 
FemExam pH and Amines TestCard System—now averaging 30 percent sequential quarterly revenue growth—and the 
Cerveillance Digital Colposcope line—which now generates more than $2.5 million in annual revenue—continued their strong 
performance.

CSI operating income for the third quarter grew 20 percent to $1.6 million with operating margins of 13 percent. Expenses for 



the American College of Obstetrics and Gynecology meeting and costs related to a terminated acquisition raised operating 
expenses by about $485 thousand in the quarter. CSI continues to execute its market consolidation strategy and believes that 
it is the largest competitor in the in-office gynecological device segment.

Lower Tax Rate

During the quarter, we paid about $3 million to settle a long-standing dispute with the California Franchise Tax Board (FTB) for 
fiscal years 1982 through 1985. This was substantially lower than the provision for the FTB claim in our financial statements, 
which was based on amounts claimed by the FTB and our assessment of the risk at that time. Reversing the amount no longer 
required reduced our estimated effective tax rate for the third quarter to about 23 percent and contributed about 8 cents per 
share to third quarter earnings. Given this, we now estimate that our effective tax rate for full fiscal year 2000 will be about 30 
percent. Our outlook for fiscal 2001 is about 33 percent.

Earnings Per Share

All per share amounts mentioned in this report refer to diluted per share amounts.

Estimated Results Going Forward

The Company estimates that earnings per share from continuing operations for its fourth fiscal quarter ending October 31, 
2000 will range between 61 cents and 63 cents and that revenue will increase between 17 percent and 21 percent over the 
previous fourth quarter. For the fiscal year 2000, the Company estimates that earnings per share will range between $1.98 and 
$2.00 with revenue growing between 18 percent and 20 percent.

For fiscal 2001, the Company estimates that earnings per share from continuing operations will range between $2.35 and 
$2.45 with revenue increasing between 16 percent and 21 percent over the previous year.

Dividend

Consistent with its plan to pay annual dividends of 8 cents per share, Cooper declared a quarterly dividend of 2 cents per 
share payable on October 5, 2000 to stockholders of record on September 15, 2000.

Conference Call

The Cooper Companies will hold a conference call to discuss its third quarter results today at 1:30 PM Pacific Daylight Time. To 
access the live call, dial 1-800-289-0436. A replay will be available approximately one hour after the call ends at 1-888-203-
1112 and remain available for five days. The access code for both the live and the replay calls is 713380. This call will also be 
broadcast live on The Cooper Companies web site, www.coopercos.com and at www.vcall.com, www.bestcalls.com and 
www.streetevents.com.

Forward-Looking Statements

This press release contains “forward-looking statements”  as defined in the Private Securities Litigation Reform Act of 1995. To 
identify forward-looking statements, look for words like “believes,”  “expects,”  “may,”  “will,”  “should,”  “seeks,”  “approximately,”  
“intends,”  “plans,”  “estimates”  or “anticipates”  and similar words or phrases. Discussions of strategy, plans or intentions often 
contain forward-looking statements. These, and all forward-looking statements, necessarily depend on assumptions, data or 
methods that may be incorrect or imprecise.

Events, among others, that could cause actual results and future actions to differ materially from those described by or 
contemplated in the forward-looking statements include major changes in business conditions and the economy, loss of key 
senior management, major disruptions in the operations of Cooper’s manufacturing facilities, new competitors or technologies, 
the impact of an undetected virus on our computer systems, acquisition integration costs, foreign currency exchange exposure, 
investments in research and development and other start-up projects, dilution to earnings per share from acquisitions or 
issuing stock, regulatory issues, significant environmental cleanup costs above those already accrued, litigation costs, costs of 
business divestitures, and other factors described in Cooper’s Securities and Exchange Commission filings, including the 
“Business”  section in our Annual Report on Form 10-K for the year ended October 31, 1999. Cooper cautions readers not to 
rely on forward-looking statements. They reflect our analysis only on their stated date or the date of this press release. The 
Company disclaims any intent or obligation to update these forward-looking statements.

The Cooper Companies, Inc. and its subsidiaries develop, manufacture and market specialty healthcare products. Corporate 
offices are located in Lake Forest and Pleasanton, Calif. A toll free interactive telephone system at 1?800?334?1986 provides 
stock quotes, recent press releases and financial data. The Cooper Companies’  World Wide Web address is 
www.coopercos.com.



CooperVision, Inc., markets a broad range of contact lenses for the vision care market. Headquartered in Lake Forest, Calif., it 
manufactures in Huntington Beach, Calif., Rochester, N.Y., Hamble, England and Toronto. Its Web address is 
www.coopervision.com. CooperSurgical, Inc., with operations in Shelton, Conn., Boca Raton, Fla., Montreal and Berlin, markets 
diagnostic products, surgical instruments and accessories used primarily by gynecologists and obstetricians. Its Web address 
is www.coopersurgical.com.

Encore ToricTM and XCELTM are trademarks of the Cooper Companies, Inc. and/or its affiliates and subsidiaries. Preference
®

, 

Frequency
®

 and Cerveillance
®

 are registered trademarks of The Cooper Companies, Inc. and/or its affiliates and subsidiaries. 

FemExam
®

 pH and Amines TestCard System is a registered trademark of Litmus Concepts, Inc. 
 


